


 
ž 32% Silver & Gold Jewelry 

 

ž 28% Engagement Jewelry & Wedding 
Bands 
 

ž 16% Statement, Fine & Solitaire Jewelry 
 

ž 16% Designer Jewelry 
 

ž 8% Other 





ž Designs and markets accessories and gifts for 
women and men in the United States and 
internationally 
 

ž It primarily offers handbags, accessories, business  
cases, footwear, jewelry, sunwear, travel bags, 
watches, and fragrance products . 
 

ž It also sells its products to wholesale customers 
and distributors in approximately 20 countries. 

 



ž 63%Handbags 
 

ž 27% Accessories 
� women�s small leather goods �money 

pieces, wristlets and cosmetic cases) 
�  men�s small leather goods �wallets and card 

cases)   
� novelty accessories including electronic, 

time management and pet accessories 
 

ž 10% included footwear, outerwear, 
sunglasses, watches, travel bags, jewelry 
and fragrance. 



ž As of July 2, 2011  
� 345 retail and 143 factory leased stores 

located in North America  
 

� 169 Coach-operated department stores and 
factory stores in Japan 
 

� 66 Coach-operated department stores and 
factory stores in Hong Kong and mainland 
China.  

 



ž Price: $76.05 
ž 52 Week Range: $45.70-

$76.70 
 

ž Fair Value:$60.00 Morningstar.com 

 

ž YTD Return: 20.1% 
 

ž Holding Return: 12.9%  
 

ž Weight: of Portfolio: 2.0%  
 

ž Market Cap: 21.88B 
 

 

ž Dividend rate: 1.20%  
 

ž P/S: 5.1 
 

ž P/E: 23.81 
 

ž P/B: 11.7 
 

ž EPS: .90 
 

ž ROE: 52.7 
 

ž Beta: 1.54 



 



ž Coach Stores and O utlet Factories 
ž Brand loyalty 
ž Strong Management  
ž Three year operating margins above 30% 

and returns on capital around 40%  
ž In Japan over the past 10 years Coach has 

had flat to low single -digit growth rates 
while competitors have experienced 
declined  
 

ž �Distribution gains in North America, China, 
and western Europe are justified  by a solid 
balance sheet that can finance expansion 
and takeover activity.� Seekingalpha.com 



$220.00 1,200.00 



ž Highly dependent on unpredictable 
consumer trends seekingalpha.com 

 
 

ž Geographic concentration  
 

ž Coach store and Factory Outlet store 
are not under separate names 
 

ž Weak inventory turnover 



ž Grow men�s product line in China and 
Asia where business potential is greater 
compared to western economies 
 

ž International Business is still 
underdeveloped  
 

ž Product expansion  
 



ž Economic down turn in the U.S.  
 

ž Dealing with counterfeit merchandise  
 

ž Strong competition especially in Europe  
 

ž Top competitor Dooney & Burke: 
� accessible luxury 

 
 



Criteria Requirements: COH Industry TIF
Solvency and Financial Leverage Ratios:
Current Ratio > 1 2.45 5.26
Debt Ratio < Industry Average 1.28 1.6 30.65
Efficiency Ratios:
Total Asset Turnover > Industry Average 1.63 0.85
Inventory Turnover > Industry Average 2.89 0.83
Profitability Ratios:
Net Profit Margin > Industry Average 21.2 11.2 12.43
Return on Asset (ROA) > Industry Average 29.45 12.65
Return on Equity (ROE) > Industry Average 52.7 24 20.7
Growth Ratio (5 years):
Historical EPS Growth > Industry Average 18.12 10.4
Historical Revenue Growth > Industry Average 14.52 5.19
Projected EPS Growth >10%* and > industry Average 14.7
Other Informative Data:
P/E 23.8 21.8 19.35
P/B 11.7 6 3.6
PEG 1.34 1.13 1.1
Fair Value Estimate $60.00 $56.00
Current Price (2/27/12) $76.05 $66.28
Purchase Price $64.94 $76.86
Dividend $0.90 $1.16
Dividend Yield >2%** 1.20% 1.70%
Shares Owned 25 20



 
 



 



� Most of Coach's closest competitors are either priv ately owned or owned by 
larger European conglomerates of various luxury bran ds 

� Louis Vuitton and Fendi are owned by LVMHY and Gucci  Group (OTC) 
� Largest Competitor Dooney & Burke (Private)  



ž I recommend we sell our 20 shares of 
Tiffany�s stock and transfer the funds into 
Coach. 
� Potential for greater  return 

Yahoofinance.com 


