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Master’s degree program is revamped
with professional focus in two tracks

By Ben Wiens

The first major Communication/Journalism Department graduate curriculum
revision in many years — one with a renewed focus on getting master’s students
ready for the communication professions
of today and tomorrow — was approved
this academic year.
Dr. Kim Garris and Dr. A. Joseph Borrell said the goal in redesigning the program
was to make the coursework more usable
and applicable while still being academically rigorous. Changes have been made to
the two tracks, classes and projects.
Students are able enroll in one of the
two tracks: Strategic Communication (public relations) and Digital Media (magazine,

Rowland Hall
newspaper, television, the Web and all aspects of digital platforms).

Some courses were revamped and
modernized, which required a new class
catalog. One new class is called Digital
Storytelling, which emphasizes how to
tell a good story through the many forms
of digital media, such as slide shows, video, interactive graphics, social media and
more.
The program is designed to be useful
to all students — those who already have
a degree in communication or journalism,
those looking to advance their critical skills
and reach the next level in their career, or
those seeking a shift in their careers.
Another aspect of the graduate program, the thesis, was eliminated, and the
traditional research class was replaced by
Continued on Page 3

Alumni Spotlight

Kirsch stresses importance of networking
By Aurora Miller
The Communication/Journalism Department is diligent in preparing students
for life after college. Professors regularly
stress the idea of involvement, networking and first-hand experience to help students gain knowledge in their respective
fields.
Alumnus Jason Kirsch agrees with
that philosophy, and credits the Communication/Journalism program with preparing him well for his career. Kirsch is a
member of the C/J advisory board.
Kirsch graduated from SU in 1995
before attending Bloomsburg Univer-

sity, where he earned a master’s degree
in communications studies. He used his
degree to work as director of marketing
communications for a health care organization and later as deputy press secretary
in the governor’s office. In all those positions, Kirsch was able to apply his knowledge in critical thinking, personal writing
skills, business literacy, analytical skills
and interpersonal skills that he obtained
from the Communication/Journalism program.
Kirsch is currently the director of
marketing and public relations for Metro
Bank, where he is responsible for managing, promoting and protecting the bank’s

brand. His position encompasses advertising,
events, promotions, media relations and community relations.
As a student, there is a
constant emphasis on the imporJason Kirsch
tance of involvement with organizations outside of class. When asked
why students should get involved, Kirsch
Continued on Page 3

A Message
from the
Department
Chair
A. Joseph
Borrell
There is an old saying in the academy
that a professor must publish or perish. The
point of this maxim is that a professor must
do research in order to succeed at the university level.
Public relations professionals, communicators and journalists understand this
point since our livelihoods depend upon
our ability to gather information, analyze it
thoroughly and produce content that is accessible to various members of the public
that we serve. These are the professional
skills that research projects done through
our coursework help to sharpen.
Every member of our faculty understands the importance of research not
simply because each of us worked in the
profession before turning to teaching, but
also because our regular professorial evaluations stress the research component of our
workload.
As chair, I am able to see how effective
research efforts reinforce effective teach-

ing and student learning. Discovering new
things is one of the joys of being a professor, and being able to share these new ideas
with our students is the hallmark of a good
teacher.
We strive to drive home the importance of conducting solid research to our
students. Master’s students in our program
do this every semester as an integral part
of their final professional projects, but research activity underscores every facet of
learning in our program. For example, every article published in The Slate benefits
from its writer doing systematic research.
This spring, many of our seniors participated in the university’s Celebration of
Student Research Conference. This annual
event allows students to show the campus
community the innovative work they are
doing.
Student-led research engages our students with the mission of Shippensburg
University, and also teaches them important project management skills as they take
an idea from conception to publication.
Communication/Journalism faculty members are active sponsors of student-led research since we know it helps our students
to more fully develop their critical thinking
skills while improving their ability to communicate information to the audience.
Naturally, our students graduate from
our program with these lifelong skills they
also need to be successful in the public relations and media fields.
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PRSSA’s 5K fundraiser nets $750 for
‘Kupkakes for Kris’ to help cancer patients
By Sara Small
Dealing with the diagnosis of cancer is never easy.
When Kris Green, a member of the central Pennsylvania public relations community, was diagnosed with Stage IV lung cancer,
her husband contacted the Harrisburg chapter of the Public Relations Society of America to find help with medical costs.
That is when “Kupkakes for Kris” was created by Green’s
PR colleagues, as a way to raise funds to help with her treatment.
When Green died in October 2010, “Kupkakes for Kris” became a
way to aid families of cancer patients that cannot afford expensive
medical bills or funeral costs, as well as to keep Green’s legacy
alive and honor her fight against the disease.
Shippensburg University’s Public Relations Student Society
of America chapter hosted a 5K walk/run throughout campus on
April 15 to benefit “Kupkakes for Kris.” Senior Abbey Nebrotski
organized the event for her Capstone project.
With 35 participants, the “Kupkakes for Kris” 5K raised $750
to help make a difference in the lives of many area families dealing
with the diagnosis of cancer.
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PRSSA officers sponsored a fundraiser in April to assist cancer victims and their families.

2012 Alumni of the Year awards,
scholarships presented at banquet
By Alexandra Nicastro
Every year, the Communication/Journalism Department honors students who
exceed the department’s expectations and
recognizes alumni for their achievements.
This year’s awards banquet was held April
11.
The keynote speaker, Lisa Frye, spoke
on first impressions, how to carry yourself
when meeting prospective employers, and
social network security. She emphasized
how important it is to keep your Facebook,
Twitter, Instagram and other social media
accounts “appropriate” and private. The
fewer pictures, status updates and tags of
material that could raise questions in a work
environment, the better. Frye gave a few
examples of employers she has known that
have used social networking sites to check
prospective employees’ backgrounds.

Kirsch

Continued from Page 1
stated, “I think it is really an important activity to build your network of contacts, as
well as continue to learn about the field,
and strike up conversations with others
about their experiences and where you can
gain ideas to continue to learn and grow.”
As an active member of the Pennsylvania Public Relations Society and the Public
Relations Society of America, Kirsch was
able to pursue accreditation as a public relations professional, a mark of merit indicating those who represent a distinct level
of knowledge, competency and commitment to ethical conduct. He now can visit
PRSA chapters around the country to help
others prepare for their accreditation.
Another networking tool is social media, which can help build a broader network

Being an entrepreneur, Frye also has
first-hand experience in persistence. She
explained that after submitting a resume
or having an interview, it is important to
stay determined. Calling the prospective
employer to follow up can be beneficial to
both employee and employer. According to
Frye, persistence is key.
To finish her remarks, Frye gave the
audience an important piece of information: One of the best, yet most commonly
overlooked, steps in the networking process is the “thank you.” Whether a handwritten note or an electronically delivered
e-mail, she insisted that a simple thank you
will take you a long way.
Frye delivered a speech that was light
and fun, yet left the audience feeling inspired and empowered. What made her
speech even better was everything she
shared with the audience will be applicable

to students who will be entering the work
force shortly.
To end the night, the alumni and student awards were presented. Dr. A. Joseph
Borrell came on stage to present Alumni
of the Year awards. Kathy Leedy, Stephanie Bradshaw and Rob Rutz received this
year’s awards. Rob Rutz was unable to
attend the banquet and accept his award.
With only the ladies there to accept awards,
Dr. Borrell, in true character of a communications educator, taught the audience a vocabulary term: alumnae, the feminine form
of alumni.
In the student awards, Alyssa Wilkinson won the Lipper Scholarship, Alexander
Anstett won the Al Mason award, and Lea
Adams won the Wolfrom award.
The Communication/Journalism Department outdid itself once again by putting
on such an amazing banquet.

of connections when used appropriately.
“You have to think your personal brand is
your professional brand as well, and that is
something to take into account when participating in social media,” Kirsch added.

Kirsch advises students in the communication/journalism field to gain as much
experience as possible before graduation
and to take advantage of the student media
opportunities while they are available, to
help get that experience..
“Don’t wait to start becoming involved
in the profession or reaching out to professionals in the field and building your network,” he said. “Get involved, volunteer,
get an internship. There is no question that
it sets you apart upon graduation.
“There is a ton of competition for jobs,
and anything that you can do during your
college career to differentiate yourself —
the experiences you had and what you’ll
be able to bring to an employer — is going
to make a difference and help you have an
advantage.”

“Get involved,
volunteer, get an
internship. There is
no question that it
sets you apart upon
graduation.”

Master’s degree
Continued from Page 1
applied mass communication research.
Students now do a final professional project instead of a thesis, making them more
ready for the marketplace.
While research is a very useful skill,
the faculty felt it was important to capitalize on what is most beneficial and valuable
to students immediately upon graduation.
The professional project is something that

students can show at interviews as proof of
their skills and experience.
Students who are going to pursue a
Ph.D. program are not going to feel disadvantaged either, because they will learn
these skills in their respective future program if they choose.
“It’s a significantly different program.
No part of the program was left untouched.
It’s fresher,” Dr. Garris said.

For more information on the graduate
curriculum, visit the Communication/Journalism Department webpage at www.ship.
edu/Communication-Journalism/Graduate/Graduate_Programs. The site includes
general information on the program as
well as course requirements, admission requirements and details on the department’s
many resources, such as its computer labs
and audio and video studios.
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Students hear from Cincinnati producer about
changing nature of news, impact of social media
By Cara Shumaker
Social media are changing the news
cycle and the news process almost as
quickly as a person can update his or her
Twitter or Facebook account.
Xavier University graduate and WCPO
executive producer PJ O’Keefe knows how
fast the news world is changing through
social media. Throughout the 24-year-old’s
life, he has witnessed changes in social media through personal and professional use.
O’Keefe visited Shippensburg University this spring to talk to Communication/
Journalism students about the changing nature of news and how to use social media
in a professional way, even while still in
college.
O’Keefe has used social media since
he was a boy. He said he used AOL Instant
Messenger (AIM) every day when he was 7
or 8 years old. However, despite this nearly
lifelong use, O’Keefe did not use any kind
of social media professionally until his junior year of college during an internship.
That internship helped him land his
current job as the executive producer for
web media at WCPO in Cincinnati, Ohio,
an ABC News affiliate.
O’Keefe had his internship at WCPO.
He marketed himself and created a brand,
which he also advised students in Dr. Michael Drager’s Public Affairs Reporting
class to do for themselves. He told them to
build themselves, build a brand.
“What do you want to be?” O’Keefe
asked. He said he built a brand as the go-to
guy for Xavier basketball while in college.
Although his Xavier basketball brand
still follows him on Facebook and Twitter,
he translated the same skills into the professional world, where he follows the same
process. First, build the brand. Next, promote the brand. Finally, give the audience
the product.
To promote the brand, O’Keefe uses
another three-step process. He said it’s
important to bring the audience along
throughout the process.
“Although Facebook and Twitter are
social, you have to make sure everything

PJ O’Keefe, executive producer for web media at WCPO in Cincinnati, spoke to
Communication/Journalism students this spring about changes in news gathering
and dissemination in the age of nearly instant communications via social media,
and encouraged them to be as professional as possible when using such media.
is perfect — no grammar errors, no spelling errors,” O’Keefe said. “It represents
yourself poorly. It represents your project
poorly if you have those things.”
O’Keefe advised not only to start a
project on social media, but also to keep
the audience around through the middle
and end.
Once the audience gets the final product, O’Keefe suggested posting photos or
videos to go along with the project.

Social media have involved readers
and audiences, especially with the different interactions on Facebook and Twitter.
O’Keefe believes college students shaped
Facebook. With the ability to comment and
share status updates, photos, videos and
links, Facebook is geared toward posting
finished content and final projects, whereas
Twitter is designed for live updating.
“Twitter is about the message. Facebook is about the person,” O’Keefe said.

Come and visit! 2012 SU Homecoming is October 6
4

Slate staffers earn Keystone Press Awards

Hannah Brant (left) and Ashley Price, members of The Slate staff, received their 2012 Student Keystone Press Awards, sponsored by the Pennsylvania Newspaper Association, during a March 14 luncheon in Hershey.
Two members of The Slate staff were
rewarded in March for their hard work at
the student-run campus newspaper.
Opinion writer Ashley Price and
photographer Hannah Brant were named
winners of 2012 Student Keystone Press
Awards sponsored by the Pennsylvania
Newspaper Association, and were honored
at a luncheon in Hershey.
Price took first place in Opinion Writing, and Brant took second place in Sports
Photography.
Several hundred entries in 16 categories from four-year colleges and universities throughout the Commonwealth were
submitted to the PNA for judging.
Becky Bennett, editor of the Public
Opinion in Chambersburg, who served as
one of the judges, said competition for the
awards was particularly tough for 2012.
In taking top honors for opinion writing, Price beat entries from Temple and La

Salle universities. “I was flattered and honored that my work was chosen over those
two schools,” she said. “I’m really proud
of the work I’ve done at The Slate, and it’s
great that professional journalists recognize the quality of work done at campus
newspapers.”
Brant’s photograph of the SU women’s
soccer game against Edinboro University
just missed top honors, coming in second
behind an entry from Lafayette College. “I
enjoy photography and especially sports
photography,” she said. “It can be a real
challenge to get the perfect shot when the
action is taking place.”
Dr. Michael Drager, The Slate’s adviser, accompanied Price and Brant to the
awards luncheon that was held at the Hershey Lodge on March 14 during the America East Technology and Operations Conference. The conference is an opportunity
for student journalists to meet profession-

als and view the latest in technology and
newspaper operations.
“I’m really proud of these two staff
members,” Dr. Drager said. “The competition for the Keystone awards is among
all four-year colleges and universities in
Pennsylvania. The schools are not categorized by their size. The Slate went up
against larger schools and journalism programs such as Penn State and Temple, and
showed the quality of the work being done
at SU.”
He noted that it was through the encouragement of Slate editor-in-chief Chelsea Wehking and managing editor Cara
Shumaker that staff members submitted
their work to the juried contest.
“It takes a lot of work to get everything
together and get the entries in by the deadline, but it is worth it,” he said. “It is such
a positive thing for The Slate and the students who win.”
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The Slate
By Chelsea Wehking

The Slate Staff

This year, The Slate’s largest
project was the new theslateonline.
com. Although The Slate has had a
website for several years, it was very
difficult to maintain the site since it
was based in HTML code. Unfortunately, few students possessed the
necessary knowledge to upload the
amount and type of content that The
Slate developed.
Therefore, The Slate Executive
Board began working with Detroit
Softworks, a company that provides a content management system
(CMS). This company specializes in
working with college and university
publications.
The possibilities with this program are nearly endless. Uploading
content is incredibly simple. This
feature means that The Slate can upload content at a rapid rate, and that

any student can work for the website
without prior HTML knowledge. In
fact, the current staff learned how to
use the CMS program in one threehour training session.
The additional features are
fantastic as well. Articles can be
shared via Facebook. Readers can
leave comments, check the events
calendar, view the website on their
smart phones and more. However,
the staff’s favorite feature is that
the original print edition can still be
viewed on the website each week.
Our plan is to gradually begin
adding more content to our new website. Initially, The Slate was uploading the same content that appeared
in the print edition as we learned the
CMS program. Now that the staff has
begun to adjust to the new demand of
the website, we are beginning to add
content periodically throughout each
week of the academic year.

WSYC
By Alexander Anstett
This year, WSYC reached new heights. In the
first semester, we re-established our daily news program, which broadcasts at 6 p.m. Monday through
Friday, as well as our sports program, which covers
every football and basketball game. We tightened
our automated programming and set new standards
for all our DJs to make each show better than the
last.
Members of our station have seen great opportunities and have risen to the challenges. We have
had interviews with stars like The Beach Boys, and
great work like this has reflected well not only on
WSYC as a professional organization, but on Shippensburg University itself.
With so much of our hard work going out on the
airwaves, we have realized it is time for Phase 2. It
is time to get more people to listen.
“Up All Night with WSYC” was conceived and Alexander Anstett interviewed members of The Beach Boys when the
planned by Matthew Kanzler, our public relations di- group was on campus to peform at the Luhrs Center.
rector. This event is unlike anything that has ever been
done by our station: a 24-hour marathon of live broadconcerts including Radiohead, The Red Hot Chili Peppers and The
casting, with prizes given away every 88 minutes.
Dave Matthews Band; as well as the iPad 3, Kindle Fire, Dre Beats
Every Shippensburg University student with a valid student Headphones, and many more.
ID is eligible to win, and if you are the seventh caller and can
Our goal is to make everyone on campus aware of this event
answer a music trivia question correctly, you could win one of so they know that Shippensburg has a radio station, and that it is
our 16 awesome prizes, like two tickets to the Bonaroo Festival; a good one.
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SUTV
By Amanda Peterson
As the spring semester wound down,
most students could not keep thoughts of
summer from popping into their heads, but
not SUTV’s staff.
“Most people are checking out, but
we’re checking in…various projects onto
the server,” said SUTV’s live events director, Bubba Smith.
SUTV broadcast three live events in
the second week of April, ending the semester with a new record.
“We had the Wellness Fair on April
11, SUTV News on April 12 and the SU
football spring game and halftime show on

April 14,” said Rachel Snody, director of
programming. No current staff members
can recall the organization producing three
live events in four days.
Producing the events was time consuming for the students involved, but General Manager Scott Clay said the experience was worth it.
“SUTV is an organization that gives
students the opportunity to enhance their
education by participating in events that
mimic our future careers. I think it’s a great
way to boost your resume,” he said.
SUTV produces news, sports and entertainment. Members of SUTV work on
projects all semester long. The organiza-

tion gives students the opportunity to work
on professional quality products, like those
needed for portfolios, on a regular basis.
The live events are just one example.
“Most of my portfolio contains work
with SUTV and some from my internship,”
said Snody, “and the only reason I got my
internship was because my portfolio stood
out with all the pieces I had from SUTV.”
The live broadcasts of the Wellness
Fair, SUTV News and the Spring Game
aired on Comcast Channel 21 and campus
cable 82. After the original air date, the
broadcasts will be hosted on SUTV’s Facebook page, located at www.facebook.com/
SUTVNews.

tips, notices of award contests and anything
else that may be of interest to the staff. He
works The Slate into classes, where students either choose or are assigned stories,
which will be featured in The Slate. He
consistently helps students get their work
published so they can use the stories in their
professional portfolios. He also encourages
students from other classes to submit their
work and get involved in The Slate.
“Dr. Drager is the greatest mentor I
could ever ask for,” Wehking said. “He has
taught me so much the past year, and I am
constantly learning from him. I have truly
seen myself grow as a writer, designer,
administrator, manager, leader and everything in between, and a large part of the
credit must go to him.”
This year, CLAP received 54 award
nominations in 12 categories. Other winners were:
Campus Visibility: Activities Program
Board (APB)

Distinguished Program of the Year:
Raiderfest by APB and Up ’Til Dawn
Impact of the Year: To Write Love on
Her Arms
Leadership Development: College
Democrats
Promising New Student Group: Entrepreneurship Business Opportunity Services
of Students
Student Community Service and Engagement: People Involved Equally
Outstanding First-Year Student: Meelika Molder
Outstanding Sophomore: Joshua Rudley
Outstanding Junior: Miranda Aaron
and Aaron Miller
Raider Legacy: Terrance Griffin and
Lauren Gyurisin
Divas of Diversity by the Performing
Arts Committee of APB was the lone nominee in the Innovative Cultural Awareness
Program category.
7

C/J professor
Continued from page 8
and beyond his required duties as adviser,
and he is a vital part of what makes The
Slate so successful.”
Slate Editor-in-Chief Chelsea Wehking said Dr. Drager attends nearly all student interest meetings, rarely misses an
advisory meeting for the student media
and never missed a Sunday staff meeting
or planning meeting during the entire academic year.
“Dr. Drager stays until the end of the
Monday production nights, which can be as
late as 11 p.m. or midnight, and sometimes
later when production problems arise,”
Wehking said. “When The Slate had a
problem with the delivery of the newspaper
to campus and the week’s edition had to be
reprinted, Dr. Drager used his own vehicle
to drive me around the campus and Shippensburg to deliver every bundle of newspapers to its proper location.”
Wehking said Dr. Drager sends story

C/J professor wins Adviser of the Year award

Dr. Michael Drager (right) receives his award from Darrell Claiborne, director of
the university union and student activities.

Communication/
Journalism
Department
Advisory Board

Dr. Michael Drager, associate professor in the Communication/Journalism Department and adviser to The Slate for nearly 10 years, was named Outstanding Faculty/Staff Adviser during the third annual
Campus Life Awards Program (CLAP),
held April 25.
CLAP was created to celebrate the
students, faculty and student groups that
have excelled while at Shippensburg University. The winners are decided by a panel
of judges composed of undergraduate and
graduate students and faculty members.
The staff of The Slate nominated Dr.
Drager for the award. “Dr. Drager has been
the adviser for The Slate since 2003, and
his efforts have never waned,” staff members wrote in their nomination. “Dr. Drager
consistently puts the newspaper first and
foremost above himself. He goes above
Continued on page 7

Let Us Know What’s New!

Jodi Christman, vice president of
interactive and design, JPL Creative

The Communication/Journalism Department at Shippensburg University has graduated
many students over the years — students who have gone on to become professionals,
spouses, parents and more. We want to hear about what you’re doing now! Please contact us via mail, e-mail or telephone at:
Department of Communication/Journalism
Shippensburg University
1871 Old Main Drive
Shippensburg, PA 17257
Phone: (717) 477-1521
E-mail: commjour@ship.edu

Cathy Eberly, director of marketing and
communications, Woodbury Forest School

Thank you in advance to all graduates who send us their update. We look forward to
hearing from you. Please provide the information listed below.

Denise Calabrese, owner, Calabrese
Management Inc.

Evan Forrester, news anchor/managing
editor, WPMT-TV, FOX 43
Jason Kirsch, vice president/director of
public relations and marketing, Metro
Bank
Kay Kusibab, treasurer, Cambria County
Literacy Council; retired editor

Name __________________________________________________________________
Home Address ___________________________________________________________
City, State, ZIP __________________________________________________________
Phone _____________________
Year of Graduation _________

E-mail ____________________________________
Major ______________________________________

Martha LeGrand, freelance writer/editor

Circle the appropriate degree(s):

Robert LeGrand, program manager/
analyst, U.S. Department of Education

Name of Employer _______________________________________________________

Mark Miller, managing editor,
TVNewsCheck.com
Matthew Opilo, owner/president, Opilo
Advertising & Public Relations
Steve Snyder, reporter, Lebanon Daily
News

BA/BS		

MS

Current Job Title _________________________________________________________
Shippensburg University of Pennsylvania, in compliance with federal and state laws
and university policy, is committed to human understanding and provides equal education, employment, and economic opportunities for all persons without regard to race,
color, sex, age, creed, national origin, religion, veteran status, or disability. Direct requests for disability accommodations and other inquiries to the Office of Social Equity, Old Main 200, Shippensburg University, 1871 Old Main Drive, Shippensburg, PA
17257-2299, (717) 477-1161.

